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JOB ADVERTISEMENT 

Applications are invited for a Lecturer Above the Bar in Marketing at J.E. Cairnes School of Business & 

Economics, University of Galway, Ireland. 

University of Galway has been inspiring minds since 1845 as a research-led university. University of 

Galway one of the oldest and largest universities in Ireland. The campus community includes over 

21,000 students and staff and 110,000 alumni located in over 100 countries across the world. 

University of Galway is counted among the Top 260 universities in the world according to the most 

prestigious rankings, positioned in the top 2% globally. University of Galway is an international 

university with global ambition, but with deep roots in the region and nationally. Its location on the 

very edge of Europe gives University of Galway a unique perspective. University of Galway is at the 

heart of a distinct and vibrant region, renowned for its unique culture, creative industries, medical 

technologies, marine ecology and economy, and innovation.  

J.E. Cairnes School of Business & Economics is for the public good. Energised by its regional edge on 

the west coast of Ireland, it is a globally-engaged School of Business and Economics for the public good 

that makes a transformative impact for students, society and business.  The school has 2,800 students, 

over 130 faculty, research and professional services staff, and over 30 undergraduate and 

postgraduate programmes. The School has successfully attained AACSB and AMBA accreditation, as 

well as EFMD programme accreditation. The School is a member of PRME.  

The School’s Strategic Plan 2021-2025 is centred around four key strategic priority areas of research 

and impact, teaching and learning, external engagement and internationalisation. J.E. Cairnes School 

of Business & Economics champions core values of respect, excellence, openness and sustainability. 

Its vision is to make a global impact for the public good by addressing grand challenges through its 

teaching, research and influence on public policy.  The school is committed to delivering value to all 

its stakeholders and especially to students, external business, industry and policy partners, its 

community and society.   

As part of the School’s strategic plan, it is committed to attracting, retaining and developing globally 

talented academic staff in areas aligned with its strategic priorities. The School is currently recruiting 

14 academic positions across the five Disciplines in the School to support its new strategic vision and 

ambitions. The current expansion of the School strengthens its position as a global leader in quality 

research and education.  

The Marketing Discipline’s research environment and range of collaborative projects and activities, 

serve to elevate members’ research skills and knowledge to contribute innovative and impactful ideas 

to the marketing field. This research leverages the strong industry connections the Marketing 

Discipline has cultivated over forty years through multidisciplinary work with a distinctive societal 

impact.  

We specialise in: 

 investigating emerging marketing technology, teaching the practice of marketing through 
experiential learning and reflective practice 

 examining digital and social media technologies in facilitating marketing practices and 
achieving marketing strategies within organisations 

 addressing global challenges related to sustainability by focusing on sustainable consumption 
practices, health and wellbeing, and the environment 
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 exploring innovations in complex systems arising from the intersection of society and business 
by applying transformational marketing principles and systems thinking methodologies. 
 

The person appointed will have experience of lecturing at third level; relevant research publications 

in high-ranking, peer-reviewed journals and conferences; and clear contributions related to 

programme management in a third level environment. They will have knowledge and experience in 

teaching one or more of the following areas:  

o Brand Management 
o Digital Marketing 
o International Marketing  
o Marketing Analytics 
o Marketing Communications  
o Marketing Research 
o Marketing Strategy  
o Selling and Sales Management 
o Services Marketing 
o Sustainable Marketing 

 

Duties will include teaching, examining and administration in undergraduate and postgraduate 

programmes, as well as postgraduate research supervision and involvement in the research activities 

of the Marketing Discipline, the School of Business and Economic, and the College of Business, Public 

Policy, and Law.  

For informal enquiries, please contact Dr Elaine Wallace  

Marketing Discipline, J.E. Cairnes School of Business & Economics, University of Galway 

Email: elaine.wallace@universityofgalway.ie or telephone: +353 (0)91 492603. 

Salary: € 70,849 - € 92,148 (applicable to new entrants effective from January, 2011) (This 

appointment will be made on the Lecturer Above the Bar scale in line with current Government pay 

policy) 

Type B lectureships are those normally carrying duties in research (40%), teaching (40%) and 

contribution (20%). 

Closing date for receipt of applications is 17:00 (Irish Time) on 12th January 2023. It will not be 

possible to consider applications received after the closing date. 

Garda vetting may apply.  

Appointments will be conditional on work authorisation validation.  

Further details are available at www.dbei.ie 

For more information and Application Form please see website: 

https://www.universityofgalway.ie/cairnes/jobs/ Applications should be submitted online. 

Please note that appointment to the post advertised will depend on University approval, together 

with the terms of the Employment Control Framework for the higher education sector. 

University of Galway is an equal opportunities employer. 

mailto:elaine.wallace@universityofgalway.ie
http://www.dbei.ie/
https://www.universityofgalway.ie/cairnes/jobs/
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JOB DESCRIPTION 

Principal Duties and Responsibilities 

The post holder shall undertake such teaching, examining, research, and other duties as required by 

Údarás na hOllscoile, on the recommendation of the College of Business, Public Policy & Law and with 

the approval of the Academic Council. The post holder shall carry out these duties under the direction 

of the Head of the School or an authorised senior staff member within the School. The duties will 

include, but are not be limited to, the following: 

Teaching  

The post holder will be expected to teach at undergraduate and postgraduate levels, including 

distance-learning environments and adult education. They will be required to contribute to the design 

and development of new courses, as required. 

The person appointed will: 

 Develop and deliver taught components of undergraduate and postgraduate programmes 

 Supervise and assess student projects 

 Implement innovative learning and teaching methodologies 

 Work proactively with Programme Directors in developing existing courses in the pursuit of 
excellence in teaching and supervision 

 Support the University’s teaching quality standards and procedures, including initiatives 
aimed towards obtaining and retaining international business school accreditation 
 

Research 

The post holder will be expected to research and publish in Marketing. Their research should have a 

good fit with the strategic priorities of the University and further strengthen interactions within the 

School and the University’s research institutes. 

The person appointed will: 

 Conduct scholarly research within an area aligned with the Marketing Discipline  

 Participate in the School’s Graduate Research Committees 

 Improve the profile of the Marketing Discipline through research and participation in 
international academic networks and conferences 

 Pursue and/or contribute to external research funding opportunities. 
 

Administration 

The post holder will contribute to the administration of the Marketing Discipline, J.E. Cairnes School 

of Business & Economics, and the College of Business, Public Policy & Law.  

The person appointed will: 

 Contribute to the Marketing Discipline’s working environment of teamwork and co-
operation 

 Lead and support the management of programmes the Marketing Discipline delivers 

 Manage administrative tasks related to their own work. Further, the person appointed may 
be required to: 
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 Contribute to the management and administration of the Marketing Discipline, School, and 
College in performing duties allocated by the Head of School and the Dean of College 

 Contribute to the administration of the University 

 Participate in committee structures of the School, College and University 

 Participate and contribute to staff development activities consistent with continuous 
professional development. 
 

Contribution to Community 

The post holder will contribute to the interactions between the University and wider community. 

The person appointed will: 

 Represent and raise the external profile of the Marketing Discipline, School, College, and 
research institutes 

 Serve as a reviewer for international journals and conferences, as required 

 Contribute to the outreach activities of the Marketing Discipline, School, College, and research 
institutes 

 

The post holder shall carry out these duties under the direction of the Head of the School or an 

authorised senior staff member within the School. 

The post holder shall be a member of the College of Business, Public Policy & Law in accordance with 

University Statutes. 

The hours of work are those prescribed under the Public Service Agreement in respect of Academic 

Staff. 
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ELIGIBILITY REQUIREMENTS 

In your application, you should provide evidence of how you meet each of the following essential and 

desirable requirements, which are applicable to the post. 

Essential Requirements: 

 A PhD in Marketing or in an equivalent area 

 A record of accomplishment of research publications in high-ranking, peer-reviewed journals 
and conferences, related to Marketing, commensurate with the level of appointment 

 Substantive experience at third level in teaching in one or more of the following areas:  
o Brand Management 
o Digital Marketing 
o International Marketing  
o Marketing Analytics 
o Marketing Communications  
o Marketing Research 
o Marketing Strategy  
o Selling and Sales Management 
o Services Marketing 
o Sustainable Marketing 

 Record of accomplishment in teaching and curriculum development across a range of learner 
groups 

 Clear contributions to programme management in a third level environment 

 Experience of effectively supervising students at postgraduate level 

 Evidence of leadership ability and significant contribution to their current School, College, 
University, or field commensurate to career stage 

 Proven collegiality and excellent interpersonal and communication skills.  
 

Desirable Requirements: 

 A teaching and learning qualification  

 Leadership in programme development and management  

 Demonstrated ability to attract research funding 

 Evidence of delivering executive education modules to professionals and within MBA 
programmes. 
 

 

The appointment will be made to the J.E. Cairnes School of Business & Economics and will 

be associated with the Discipline of Marketing. 
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Competency Framework for Lecturer (Contract Type B) 

Roles at the University of Galway 

 

 Academic  
Excellence 

 Leadership Excellence  Organisational  
Excellence 

C
O

R
E 

Excellence in Research 
 
The Lecturer (Contract Type 
B) furthers their discipline 
and contributes to the body 
of knowledge in their area 
through planning, carrying 
out and publishing/ 
disseminating their own 
high quality research, 
building and leading 
research groups and 
providing supervision and 
support for postgraduate 
students to enable them to 
produce quality research.  
They keep up to date with 
relevant developments in 
their field and network and 
collaborate with others, 
both internally and 
externally, to optimise the 
value and relevance of the 
research being produced 
and to maximise the 
School’s/Discipline’s ability 
to attract research funding. 
 

C
O
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Personal Effectiveness 
 
The Lecturer (Contract Type 
B)is enthusiastic about their 
discipline and is committed 
to making their best 
personal contribution 
through employing 
excellent planning and 
organising, communication 
and decision making skills 
to achieve their goals and 
through working hard and 
being flexible in order to 
meet the multiple and 
changing demands of the 
Lecturer (Contract Type B) 
role. 

 C
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Strategy & Vision 
 
The Lecturer (Contract Type 
B)should contribute to the 
strategic development of 
the discipline by developing 
a strong awareness of the 
wider environment, how 
the discipline is developing 
and how the 
School/Discipline can 
develop in the long term to 
optimise its contribution. 
He /She must have the 
ability to make a strong 
case for the development of 
new programmes or 
engaging in joint 
programmes or 
collaborations that they feel 
will add long term value to 
the School/Discipline. 
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O
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Excellence in Teaching 
 
The Lecturer (Contract Type 
B) develops and delivers 
quality teaching 
programmes which engage 
and inspire students at all 
levels and maximises their 
learning. They are confident 
in using a range of teaching 
techniques, are open to 
innovations in teaching and 
are focused on continually 
developing their own 
teaching skills. 
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Leading Others 
 
The Lecturer (Contract Type 
B) must work well with 
others, providing leadership 
and direction to students, 
colleagues and support 
staff in relation to projects 
or areas of work that they 
are leading on. They 
effectively encourage, 
support and manage the 
contributions of others to 
deliver results for the 
discipline and to ensure 
that high standards are 
met. 
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Collegiate & 
Community 
Contribution 
 
The Lecturer (Contract Type 
B) values and engages in a 
collegiate approach to 
working with others, within 
their own discipline, school 
and university and also 
within the wider external 
community. S/he actively 
seeks to build effective 
networks and is willing to 
contribute their time and 
expertise to a range of 
broader university wide or 
community projects. 

 


